
 

 

  

APPAREL DESIGNING 

& DECORATION 
 

 

XII  



1 
 

XII ADD  
 

APPAREL DESIGNING & DECORATION  

THEORY  

50 marks 

SCOPE AND LIMITATIONS 

Unit      Topic Sub-topic Thrust area Marks 

1 Clothing 

considerations 

for different 

age groups 

and categories 

Infant  

Creeper age, 

Toddler age,  

3-6 yrs, 

6-11 yrs, 

teen yrs,  

maternity, 

professions, 

aged/senior years,  

physically disabled,  

fancy dress, 

sportswear, 

night wear 

bridal wear 

 10 

2 Fashion  Introduction 

 

Fashion terms 

 

 

 

 

 

 

Fashion cycle 

 

 

Length of cycle  

 

 

 

Fashion leaders 

 

 

Fashion followers 

Style, change, 

acceptance, taste  

fashion, fad, classic, 

trends, haute-couture, 

prêt-a-porter, knock-

off, accessories, toile, 

atelier, boutique, 

bespoke, collection, 

style, avant-garde 

Introduction, rise, 

peak, decline, 

obsolescence 

Classic, fads, cycles 

within cycles, 

interrupted cycles, 

recurring cycles 

 fashion innovators, 

fashion motivators, 

fashion victims 

 

10 
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Adoption of fashion 

 

 

 

People follow fashion  

Types of fashion 

 

Factors influencing 

fashion 

 

 

 

 

 

 

 

 

 

 

 

 

 

Photo & design 

analysis 

Traditional fashion 

adoption, reverse 

adoption, mass 

dissemination 

 

High fashion, mass or 

volume fashion 

dominating events, 

Influence of 

celebrities, economic 

factors, psychological 

factors, social factors, 

cultural factors, 

political events and 

personalities, 

historical inspiration, 

geographical factors, 

spread of information 

technology, 

technological 

advancements in 

textiles 

 

Fashion illustration, 

working drawing 

3 Fashion 

accessories  

Innerwear  

 

 

Outerwear  

 

Accessories  

 

 

 

Fashion industry 

language guide 

Womanôs lingerie: 

Brassier, panty, slips, 

body shapers 

Coats, jackets, 

sweater, cape, shawls 

Footwear, socks, belts, 

handbags, jewelry, 

headgear, hair 

accessories  

 

10 

4 Figures  Introduction to human 

figures 

Types of figures 

 

 

 

 

 

 

Pear body type, 

diamond body type, 

round body type, 

hourglass body type, 

inverted triangle body 

10 
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Figure irregularities 

 

 

 

 

type, straight body 

type 

Short neck, long neck, 

broad shoulders, 

droopy shoulders, full 

bust, flat chest, no 

waist, short midriff, 

low waist, heavy 

arms, thin arms, full 

hips, flat hips, thin 

legs, heavy legs  

5             Costumes  Clothing 

People wear clothes 

 

 

Clothing varies 

 

  

 

Contemporary scene  

 

Protection, 

communication, 

decoration 

Purpose, available 

material, ways of 

making clothes, 

clothing customs 

Kashmir, Himachal 

Pradesh, Punjab, 

Haryana, Rajasthan, 

Gujarat, Uttar 

Pradesh, Bihar, 

Madhya Pradesh, 

Chattisgarh, Bengal, 

Sikkim, Assam, 

Meghalaya, Tripura, 

Mizoram, Manipur, 

Nagaland, Arunachal 

Pradesh, Maharashtra, 

Karnataka, Andhra 

Pradesh, Tamilnadu, 

Kerala, Andaman & 

Nicobar island, Goa  

10 
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PRACTICALS  
100 marks 
 

UNIT 1  
 Designing ------10mks 
¶ Using a fashion figure, design casual apparel for a child in the age group 

of 3-6yrs with emphasis on methods of disposal of fullness, frills, 

trimmings, collars, etc. OR 

Using a fashion figure, design a school uniform for a child in the age 

group of 3-6yrs with emphasis on methods of disposal of fullness, frills, 

trimmings, collars, etc. 

¶ Using a fashion figures, design party/formal apparel for a child in the age 

group of 3-6yrs with emphasis on methods of disposal of fullness, frills, 

trimmings, collars, etc. OR 

Using a fashion figure, design a flower girl dress for a child in the age 

group of 3-6yrs with emphasis on methods of disposal of fullness, frills, 

trimmings, collars, etc. 

¶ Using fashion figures, design casual apparel for a child in the age group 

of 6-11yrs with emphasis on methods of disposal of fullness, frills, 

trimmings, collars, etc. OR 

Using a fashion figure, design a party/formal apparel for a child in the age 

group of 6-11yrs with emphasis on, design methods of disposal of 

fullness, frills, trimmings, collars, etc. 

¶ Using a fashion figure, design a school uniform for a child in the age 

group of 6-11yrs with emphasis on methods of disposal of fullness, frills, 

trimmings, collars, etc. 

¶ Using a fashion figure, design a school uniform for a teenager with 

emphasis on neck, sleeve, pockets, trimmings, & openings. 

¶ Using a fashion figure, design formal western apparel for a teenager with 

emphasis on neck, sleeve, pockets, trimmings, & openings. OR 

Using a fashion figure, design formal ethnic apparel for a teenager with 

emphasis on neck, sleeve, pockets, trimmings, & openings.  

¶ Using a fashion figure, design casual western apparel for a teenager with 

emphasis on neck, sleeve, pockets, trimmings, & openings. OR 

Using a fashion figure, design casual ethnic apparel for a teenager with 

emphasis on neck, sleeve, pockets, trimmings, & openings. 

¶ Design using a fashion figure 2 sports apparel with emphasis on pockets, 

collars, belt & belt carriers, etc. 

¶ Using a fashion figure, design a bridal gownðwestern. (back & front) 

OR 

Using a fashion figure, design a bridal wearðIndian. (back & front) 
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Decoration --------- 10mks 
Fabric sample size 6ò X 6ò 

Bead, bugles & sequin work  

¶ Prepare a sample of tassels made of beads, bugles & sequins. 

¶ Prepare a sample with a design using beads, bugles & sequins. 

¶ Prepare a sample of enhancing lace with beads, bugles & sequins. 

¶ Prepare a sample with a design using flowers made of beads, bugles & 

sequins. 

¶ Prepare a sample with a design using decorative stones & sequins.  

Zari work 

¶ Prepare a sample with a design using metallic threads, flat sequins & 

chenilleôs 

Chikankari  

¶ Prepare a sample with a design using herring bone, back, stem & 

buttonhole stitches. 
 

Project -------5mks 

¶ Design & prepare 1 item using any of the decoration techniques done in 

this unit.(e.g. baby layette set, blouse, skirt, kameez, etc) 

            Report should be written in the journal. 
 

UNIT 2 
Designing ------10mks 
¶  Using fashion figures, design apparel for 3 different professions (air 

hostess, waitress, teacher, nurse, doctor, receptionist, tailoring unit 

worker, beautician, etc.) with emphasis on neck, sleeve, pockets, 

trimmings, & openings. 

¶  Using a fashion figure, design casual western apparel for a pregnant 

woman (maternity) with emphasis on neck, sleeve, pockets, trimmings, 

openings, & disposal of fullness. OR     

Using a fashion figure, design formal western apparel for a pregnant 

woman (maternity) with emphasis on neck, sleeve, pockets, trimmings, 

openings, & disposal of fullness. 

¶ Using a fashion figure, design casual ethnic apparel for a pregnant 

woman (maternity) with emphasis on neck, sleeve, pockets, trimmings, 

openings, & disposal of fullness. OR 

Using a fashion figure, design formal ethnic apparel for a pregnant 

woman (maternity) with emphasis on neck, sleeve, pockets, trimmings, 

openings, & disposal of fullness. 

¶ Using a fashion figure, design nighty with emphasis on neck, sleeve, 

pockets, trimmings, openings, & disposal of fullness. OR 
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Using a fashion figure, design pyjama with emphasis on neck, sleeve, 

pockets, trimmings, openings, & disposal of fullness. OR 

Using a fashion figure, design housecoat with emphasis on neck, sleeve, 

pockets, trimmings, openings, & disposal of fullness. 

¶ Using fashion figures, design 2 fancy dress costumes (flower theme, fruit 

& vegetable theme, fairytales theme, shigmo theme, carnival theme, 

republic day parade.).    

¶ Prepare a photo analysis/fashion illustration and a design 

analysis/working drawing of an ethnic wear. 

¶ Prepare a photo analysis/fashion illustration and a design 

analysis/working drawing of western wear.                                                                                                                                                                                                  
 

 Decoration --------10mks  
Fabric sample size 6òX 6ò 

Mirror work  

¶ Prepare a sample with a design using mirrors. 

Patchwork 

¶ Prepare a sample of machine block unit. 

¶ Prepare a sample of one shape hand stitched. 

Quilting  

¶ Prepare a sample with a design by machine quilting it. 

¶ Prepare a sample with a design by hand quilting. 
 

Project -------5mks 

¶ Design & prepare 1 item using any of the decoration techniques done in 

this unit.(e.g. baby layette set, blouse, skirt, kameez, etc) 

            Report should be written in the journal. 
 

UNIT 3 
Designing ------10mks 
¶ Using a fashion figure, design casual apparel for a Pear body type figure 

with emphasis on color, texture & print. Write the fashion features 

(describe the designed garment) OR 

Using a fashion figure, design formal apparel for a Pear body type figure 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design ethnic apparel for a Pear body type figure 

with emphasis on color, texture & print. Write the fashion features.  

¶ Using a fashion figure, design casual apparel for a diamond body type 

figure with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design ethnic apparel for a diamond body type 

figure with emphasis on color, texture & print. Write the fashion features. 

OR 
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Using a fashion figure, design formal apparel for a diamond body type 

figure with emphasis on color, texture & print. Write the fashion features. 

¶ Using a fashion figure, design casual apparel for a round body type figure 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design ethnic apparel for a round body type figure 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design formal apparel for a round body type 

figure with emphasis on color, texture & print. Write the fashion features. 

¶ Using a fashion figure, design casual apparel for an hourglass body type 

figure with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design ethnic apparel for an hourglass body type 

figure with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design formal apparel for an hourglass body type 

figure with emphasis on color, texture & print. Write the fashion features. 

¶ Using a fashion figure, design casual apparel for an inverted triangle body 

type figure with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design ethnic apparel for an inverted triangle body 

type figure with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design formal apparel for an inverted triangle 

body type figure with emphasis on color, texture & print. Write the 

fashion features. 

¶ Using a fashion figure, design casual apparel for a straight body type 

figure with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design ethnic apparel for a straight body type 

figure with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design formal apparel for a straight body type 

figure with emphasis on color, texture & print. Write the fashion features. 

¶ Using a fashion figure, design casual apparel for a figure with a short 

neck, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design formal apparel for a figure with a short 

neck, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design casual apparel for a figure with a long 

neck, with emphasis on color, texture & print. Write the fashion features. 

OR 
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Using a fashion figure, design formal apparel for a figure with a long 

neck, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design casual apparel for a figure with droopy 

shoulders,   with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design formal apparel for a figure with droopy 

shoulders, with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design casual apparel for a figure with broad 

shoulders, with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design formal apparel for a figure with broad 

shoulders, with emphasis on color, texture & print. Write the fashion 

features. 

¶  Using a fashion figure, design casual apparel for a figure with a full bust 

(big bust), with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design formal apparel for a figure with a full bust 

(big bust), with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design casual apparel for a figure with a flat chest, 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design formal apparel for a figure with a flat 

chest, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design casual apparel for a figure with a big 

tummy, with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design formal apparel for a figure with a big 

tummy, with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design casual apparel for a figure with a short 

midriff, with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design formal apparel for a figure with a short 

midriff, with emphasis on color, texture & print. Write the fashion 

features. OR 

Using a fashion figure, design casual apparel for a figure with a low 

waist, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design formal apparel for a figure with a low 

waist, with emphasis on color, texture & print. Write the fashion features. 
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¶ Using a fashion figure, design casual apparel for a figure with heavy 

arms, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design formal apparel for a figure with heavy 

arms, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design casual apparel for a figure with thin arms, 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design formal apparel for a figure with thin arms, 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design casual apparel for a figure with a wide hip, 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design formal apparel for a figure with a wide hip, 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design casual apparel for a figure with flat hip, 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design formal apparel for a figure with flat hip, 

with emphasis on color, texture & print. Write the fashion features. 

¶ Using a fashion figure, design casual apparel for a figure with a heavy 

legs, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design formal apparel for a figure with a heavy 

legs, with emphasis on color, texture & print. Write the fashion features. 

OR 

Using a fashion figure, design casual apparel for a figure with thin legs, 

with emphasis on color, texture & print. Write the fashion features. OR 

Using a fashion figure, design formal apparel for a figure with thin legs, 

with emphasis on color, texture & print. Write the fashion features. 
 

Decoration --------10mks 
Fabric sample size 6òX 6ò 

Appliqué  

¶ Prepare a sample with a design of buttonhole appliqué. 

¶ Prepare a sample with a design of hemmed appliqué. (slip stitch) 

¶ Prepare a sample with a design of machine-worked appliqué. 

¶ Prepare a sample with a design of reverse appliqué. 

Cutwork  

¶ Prepare a sample with a design & border using buttonhole stitch, bars & 

eyelet stitch. 
 

Project -------5mks 

¶ Design & prepare1 item using any of the decoration techniques done in 

this unit.(e.g. baby layette set, blouse, skirt, kameez, etc) 
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            Report should be written in the journal. 

 

UNIT 4 
Designing ------10 mks 
¶ Draw fashion illustrations/sketches of costumes of the different states of 

India. (any 10) 

Kashmir, Punjab, Rajasthan, Gujarat, Bengal, Sikkim, Assam, 

Maharashtra, Karnataka, Coorg, Andhra Pradesh, Kerala, Goa 

 

Decoration-------05 mks 

Fabric sample size 6òX 6ò 

Embellishments 

¶ Bows [2] (made of fabric, ribbon, etc) 

¶ Flowers [2] (made of ribbon, wool, fabric, etc) 

¶ Ric-rac (worked with embroidery)  

¶ U-Pin lace (optional) 

 

Project -------5mks 

¶ Design & prepare1 item using any of the decoration techniques done in 

this unit.(e.g. baby layette set, blouse, skirt, kameez, etc) 

            Report should be written in the journal. 

 

Journal----------5mks 

To be given for the presentation, neatness and cover of the journal. 

 

Units 1 & 2 have to be completed in the 1st term.  

Units 3 & 4 have to be completed in the 2nd term before 26th January.  

Journals to be certified before the audit. 

Marks to be given as per the Checklist & Performa (continuous evaluation) 

All the projects/assignments have to be done individually by each student 

during school hours. 

A record of the practical marks obtained by each student should be maintained. 

This record should be presented to the auditor/examiner at the time of the 

audit/inspection. 

Maintain a journal / file for the practical which should be used in the STD XI & 

XII  
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1. Clothing Considerations for 

Different Age Groups & Categories  
 

Infant  
Clothing requirements from birth to nine months of age are few. The 

principal needs or the three ómustsô of the newborn infant are for warmth, 

comfort, and cleanliness. The amount and type of clothing which the infant 

will need will be determined to some extent by the time of the year, general 

climatic conditions, warmth of childôs room and condition of the infant.   

The baby's principle activity for the first few months is sleeping or lying on 

their backs, therefore while designing the garments their comfort, safety and 

styling factors should be kept in mind. 

Clothing should be soft, light in weight, easy to maintain, and simple to put on 

and take off. The most suitable fibre for infantôs clothing is cotton, because it 

is soft, and can be kept hygienically safe by washing in hot or boiling water. 

Other fabrics like flannel, jersey knits in soft cottons and other natural fibres 

are also selected for infants. These fabrics are soft in hand feel, pliable and 

provide comfort to the tiny wearer who has supple and sensitive skin. Also 

knit fabric garments stretch with body movements and are easy to put on the 

infant. 

Trims used in infant's garments should be less complicated and easy to 

handle like Velcro, snap buttons, soft laces etc. Ties or flat fasteners are more 

comfortable, hence, snap buttons and Velcro strips are preferred in garments 

for newborns. No hooks or fancy buttons are attached at the back in order to 

avoid abrasion and hence discomfort to the child.  

Subtle, pastel colours in solid colour fabrics and fabrics with dots, nursery 

prints and pin checks are preferred.  

Shirts and diapers form the basic wardrobe for the baby. Shirts can be done in 

styles that slip on, front open or wrap over-shirt with snaps, which are easier to 

put on and take off than those with buttons. The styles can be with or without 

sleeves.  
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Short jackets called sacques are also used for babies. The use of these garments 

eliminates the need for a complete change when diapering. 

                   
 

The diapers used for the baby are available in a variety of fabrics like gauze, 

birdôs eye and flannelette.  

 

Gauze diapers are considered the best; they are not 

bulky, they dry quickly and they are soft and absorbent 

but not as durable-as bird's eye.  

 

 

 

 

Bird's eye is absorbent, but it is bulky and does not dry 

as fast as gauze. This fabric is available in various 

weights, the heaviest being the most absorbent.  

 

 

 

Flannelette diapers are soft and warm but not as absorbent as 

gauze or bird's eye. They are bulky and do not dry quickly.  

 

 

 

Some babies sleep in gowns or sleepers (like a baby suit). A sleeper is a 

garment that has a loose fit and comfortable full length body suit that covers the 

legs and feet as well as the rest of the body. There are 

two main types of sleepers; pants (resembling 

pajamas) and bag.  

 

 

The bag style resembles a long nightgown sewn 

together at the bottom.  It usually has a generous hem 

which can be let down as the baby grows. 
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Of the pant style, one pant style has a top and bottom 

joined together at the waist with grippers. The feet are 

completely enclosed.  

 

 

 

 

 

The other style is one-piece with a zipper or grippers 

down the front and leg.  

         

 

 

 

 

 

 

 

 

Creeper Age 
Creepers are physically more active than newborn baby. Their clothes should be 

able to absorb sweat due to the childôs activities.  

The creeping baby needs clothes for protection as they crawl on the floor. 

Dresses, although pretty feminine, are an impediment to creeping because they 

get in the way and do not offer adequate protection. Overalls are the simplest 

form of garment for both sexes as they shield tender knees from floor and carpet 

burns but fabrics at knees wear off due to friction. Strong and durable fabrics 

can withstand the friction and also reinforcements in the knees of pant legs with 

the help of a patch provide for greater durability. Snappers or grippers on the 

crotch of overalls save time when diaper changes are necessary. Strong and 

durable fabrics are suitable for this age group. Garments of firmly woven or 

knitted fabrics with appropriate seam finishes give good service for rough wear 

and many laundering. 

Training pants are often worn when toilet training begins and are worn until it is 

accomplished.  These pants are made of two-way stretch fabrics, which fit 

snugly at the hip. Centre panel of two, three, and four layers provide for 

absorption and protection.  Training pants of knit fabrics are desirable, since 

they will give ease as the child moves about, and the stretch inherent in the 

fabric will allow for some degree of growth.  

Garments with adjustable straps are more suitable due to growing stage. 
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Toddler Age  
The toddler age starts when the child begins to walk, which generally occurs 

when the child is between one to one and one half years old to 2 years of age. In 

this age group the child develops basic motor skills and becomes physically 

more active. On account of their energetic behaviour and rapidly growing body, 

the fabrics preferred for their garments are from the easy to care and maintain 

category. Fabrics like Cambric, poplins, corduroys, light weight denims, jersey 

knits, are used. Fabrics with bright colour palettes are usually selected for this 

age group. Printed and woven fabrics of gingham checks, stripes, polka dots and 

popular themes like cartoon characters become highlights for toddler's clothing.  

The toddler needs clothing that provides maximum freedom for all the activities 

usual at this stage. Again, overalls are preferred, especially if they have wide 

shoulder straps that are long enough for adjustments as the child grows. These 

garments usually have an opening at the legs or crotch.  

             
 

 

Three to Six Year Old 
Clothing for children from three to six years of age must provide for the 

activities of sleep, rough play, school, and occasional dress-up. Also clothing 

should help the child develop self-reliance, practice social skills and interact 
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with peers. Garments should be flexible, comfortably warm, easily cleaned, 

soft, durable, encourage self-reliance, convenient for frequent toileting, 

adjustable to the rapidly growing body, and attractive in design and fabric.  

Children of this age also need make-believe clothing to accommodate their 

dream world fantasies. Features to be kept in mind when deigning are self-help, 

safety, room for growth and comfort for the child. 

Self Help Features 

A self-help garment is one, which the child can put on and take off with little or 

no help from an adult. The experience of learning to dress himself makes the 

child more independent and self-confident. Simple styles are easier to 

manipulate than complicated ones. Garments should have Front openings as 

they are easier to handle than back or side openings. Large armholes, and large 

necks make garments easier to get into. Zippers rather than buttons, large 

buttons and snaps rather than small ones are easier to manage. Stretch fabrics 

with no closures. Pants that slip down easily. The back of a garment should be 

easily distinguishable from the front.  Collarless dresses, blouses, and shirts are 

easier to handle than those with collars. Avoid separate belts, as these get 

twisted and caught in the dressing. 

                       
Growth Features 

Growth is most rapid during the preschool years. 

Designing clothes with growth features will enable a 

garment to be worn over a longer period of time.  

To provide for growth in height:  

Skirts and dresses with deep hems or tucks at the 

bottom need to be provided. Dresses and trousers with 

tucks at the waistline to lengthen the upper part of dress 

or to lengthen the crotch. Overalls with adjustable long 

straps and deep hems.  Yokes with crosswise tucks that 

can be released as trunk or body lengthens. Dresses 



16 
 

XII ADD  
 

with indefinite waistline or no waistline. Stretch fabrics, 

Two-piece garments. 

To provide for growth in girth or width:  

Use raglan or kimono sleeves rather than set in sleeves. 

Introduce tucks, pleats or gathers at the shoulder line. Use of 

large underarm or leg seams to let out as needed. Garments 

should be reinforced at places of greatest wear, especially the 

knees of pants and overalls, crotch and underarm seams. 

 

 

Safety Features 

Reinforcement at the knees to prevent skin burns, No drawstrings at the neck, 

No unnecessary ribbons or, bows that can get caught, No cuffs on pant legs and 

no long skirts that may cause children to trip, Bright colors that permit motorists 

to see children. 

 

Comfort features 

Children, as well as adults, feel more comfortable in certain types of garments. 

Fabrics that are soft and absorbent contribute to comfort. Other comfort features 

in children's garments include, Garments that are sized correctly and fit the 

body and limbs, Straps that stay up on the shoulder, Pants and panties that do 

not restrict the waist or leg. Red marks on the body mean that the garments are 

too tight, Bows that do not come untied, Lightness in weight. Textures that are 

not scratchy, seasonally appropriate clothing, Clothing that offers protection 

from bruising, such as long sleeves and long pants. Decorative features such as 

ornaments and appliqued designs in the form of flowers and animals appeal to 

children. Velvet and furry textures such as fleece, terry cloth and fur are often 

stroked and patted. A definite dislike is shown to harsh and scratchy textures; 

these should be avoided as they can irritate a child's delicate skin. 
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Six to Eleven Year Old 
Clothing needs for children in school vary in some respects to those of 

preschoolers, although many requirements remain the same. This period is a 

very active one physically; sports rate high in interest for both boys and girls. 

Playing is the chief pastime of this age. Durable clothing must be provide that 

will withstand the strains of vigorous exercise. Garments should be cut so that 

they are comfortable and do not restrain activity. Dresses and shirts should have 

adequate fullness across the back; pleats at the center back or yokes with 

fullness will provide for strenuous arm movement without tearing the garment. 

Clothing plays an important role in social development too, as definite ideas 

about clothing likes and dislikes are developing during this period. This is the 

age when belonging to a group, and wearing what the group wears, is very 

important. Children want to gain acceptance from their peers, to confirm to the 

gang or group is their way of belonging.  They become self-conscious if they 

dress up in a different manner.  Feeling of inferiority may result if they wear an 

odd looking garment.  

 

Teen years 
Adolescents become more conscious of grooming and 

personal appearance, particularly in terms of what will 

attract more attention from and admired by others.  They 

want well-fitted, fashionable and expensive garments.  

Comfort and serviceability are 

sacrificed for the sake of style and 

fashion.  They seek acceptance and 

approval of the peer group. This 

tends to develop within them a deep 

conservation and tendency to 

conform.  They embrace clothing as 

means of demonstrating their conformity.  They are 

greatly interested in clothing and concerned with their 

physical appearance. Clothing becomes a means of 

expressing personality. There is rapid acceleration in 
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growth, as the body is 

changing and taking on 

adult characteristics. 

Because of this two piece 

outfits, such as sweaters, 

blouses, pants and skirts 

are best. 
    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Maternity clothing  
 

Maternity clothing is worn by women 

as an adaptation to changes in body 

size during pregnancy. The most 

obvious is the change in silhouette, 

primarily the breast and abdominal 

areas.  Well-designed apparel helps the 

expectant mother maintain her morale 

at a high level, and also increases the 

comfort. When designing the maternity 

apparel the garments have to 

accommodate the changing body, be 

comfortable, versatile and economical. 

In general, maternity clothing has to be unrestricting 
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with expandable features which can accommodate the changes in the body, such 

as gathers, soft pleating and ties. Godets in side seam controlled with zipper or 

ties can be used in the upper garments; whereas elasticated fronts and lycra can 

be used on lower garments. Silhouettes such as bell, tent and empire are a good 

choice, fabric selected should be the ones that hold their shape while being close 

to the body not fabrics that cling, fabrics like knit fabrics, cotton, gabardine, 

denim, terrycot and rayon are very satisfactory. 
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Professions 
Office wear:  

 

Teacher: 

 

Doctor and nurse: 
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Police and Military : 
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Air hostess: 
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Waitress and Waiter:  

             

       

Hotel industry: 
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Unit Worker/Factory Worker: 

                        

    

 

Senior years/Aged people 
Aesthetically, clothing can serve three functions for 

the older person: Call attention to oneôs good features, 

Camouflage poor features, Give a psychological lift.  

 

Styles preferred: Body-concealing, round necklines, V 

necklines (Better coverage and V necklines 

accommodate head tilt), 3/4 to long sleeves (for 

warmth, cover, appearance of arms), Raglan sleeves, 

full yokes with pleats, gathers (Allow for shoulder, 

spine curve)  

Pockets (carry personal belongings, free hands) 

Sweaters and jackets (for warmth, body covering), 

Washable fabrics (easy, inexpensive care).  

For men: solid color pants, colorful shirts, coordinating sweaters and jackets.  

For women: pants suit with over blouses, jackets covering hips, well-tailored 

salwar kameez of different styles or blouse with sari (Conceals body and legs). 

Prints rather than solids. One-piece dresses without waist lines, less extreme 

lines and styles are generally pleasing. 
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Styles disliked: Body-revealing and too tight clothing, High-neck or turtle neck. 

(Does not accommodate head tilt.) Back zippers (impossible for some). Infantile 

styles. Designs, which emphasize the waist, are generally not becoming. 
 

 

The Physical Disabled 
People with physical disabilities have many clothing problems. The exact 

problems are related to the type of disability and are very individualistic. 

However many of the social, psychological, and physical requirements of 

clothing for the physically limited are commonly shared. Clothing 

attractiveness, safety, comfort, independent-durability are the basic concerns of 

all. 

The social and psychological aspects of clothing for the physically disabled are 

especially important. As improved apperance increases self-confidence and 

helps one gain social acceptance. Being "out of fashionò is another way in 

which the physically handicapped can be used to enhance the individual and 

minimize appearance of the handicap. 

Some considerations of the physical needs of clothing for the physical disabled 

are  

Safety: Limit excessive fabric, which can impede movements, get in the way of 

crutches, wheelchairs and walkers. Select flameproof, flame-retardant fabrics. 
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Comfort: Stretch and knit fabrics accept more strain, have more "give" than 

others; absorptive, soft, smooth textures are kinder to skin. One-piece garments, 

when easy to put on, can eliminate waistline separation. Slippery linings help 

garment slide on or off. 

Collars that are cut to fit low on neck do not ride up. Shoulders that are built up 

in undergarments prevent slipping of straps. Arm movement is eased with 

released pleats in back and sides of garments. Armholes should be high for 

crutch walkers to prevent ride up; should be low for wheelchairs for reach ease 

Waist fit should be easy for abdomen and hip movement. Wheelchairs users 

need garments with extra width in lap. Wrap garments are good. Short jacket 

prevents sitting on extra fabrics. Pants cut high in rise and low in front adapt to 

sitting positions, offer less bulk. 

Independence: Garment openings must be 

accessible and easy to manipulate, long front 

openings, large flat buttons and zippers with 

large pull rings, "Velcro". 

Pants and skirts can wrap or have full-length leg 

openings. One-piece garments (dresses, jump 

suits) may be easier to get in and out of for 

some. Shoes that slip on are easy to get into, 

avoid ties, buckles. Pockets attached to clothes 

help carry things. 

   

 

 

 

 

 

 

 

 

Appearance: Clothing that does not call attention to the disability. Fabric 

designs of overall prints distract the eye and also conceals wrinkles, spots and 

stains. 

    

Costume/Fancy dress 
The general usage of the word ócostumeô has gradually 

been replaced by the terms "dress", "attire" or "wear" and 

usage of "costume" or fancy dress clothes has become 

more limited to unusual or out-of-date clothing, to attire 

intended to evoke a change in identity, such as theatrical, 

Halloween, and mascot costumes and to represent a 

particular character, nationality, historical period etc.  
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Sports wear 
Sportswear or active wear is clothing, 

including footwear, worn for sport or physical 

exercise. Sport-specific clothing is worn for 

most sports and physical exercise, for practical, 

comfort or safety reasons. 

Typical sport-specific garments 

include shorts, tracksuits, T-shirts, tennis 

shirts and polo shirts. Specialized garments 

include swimsuits (for swimming), wet 

suits (for diving or surfing), ski 

suits (for skiing) and leotards (for gymnastics). 

Sports footwear include trainers. It also 

includes some underwear, such as 

the jockstrap and sports bra. Sportswear is also 

at times worn as casual fashion clothing. 

For most sports the athletes wear a 

combination of different items of 

clothing, e.g. sport 

shoes, pants and shirts. In some 

sports, protective gear may need to be 

worn, such as helmets, eye and face 

shields, mouth guards or body armour. 
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Sportswear is typically designed to be 

lightweight so as not to encumber the wearer. 

The best athletic wear for some forms of 

exercise, for example cycling, should not create 

drag or be too bulky. On the other hand, 

sportswear should be loose enough so as not to 

restrict movement. Some sports have specific 

style requirements, for example the keikogi used 

in karate.  

Sportswear design must consider the thermal insulation needs of the wearer. In 

hot situations, sportswear 

should allow the wearer to 

stay cool; while in cold 

situations, sportswear 

should help the wearer to 

stay warm. 

Various physically 

dangerous sports require 

protective gear, e.g. for 

fencing, American 

football, or ice hockey.  

Standardized sportswear 

may also function as a uniform. In team sports the opposing sides are usually 

identified by the colors of their clothing, while individual team members can be 

recognized by a back number on a shirt. 

In some sports, specific items of clothing are worn to differentiate roles within a 

team. For example, in volleyball, the libero (a specialist in defensive play) 

wears a different colour to that of their teammates. In sports such as soccer a 

contrasting colour or pattern is worn by the goalkeeper. Spandex is the preferred 

material for form-fitting sportswear, such as used in wrestling, track & field, 

dance, gymnastics, speed skating, and swimming.  
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Night wear 
Night wear is available in the form of nighty worn with or without a night gown 

(house coat) and a night suit which is a top worn with pyjamas, capris or shorts. 

The styles, fabric, colours and trims can vary the nightwear from a casual attire 

to a sensuous one. (Refer xi add instructional manual for pictures) 
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Bridal wear 
Wedding dress or wedding gown: is 

the clothing worn by a bride during 

a wedding ceremony. Colour, style and ceremonial 

importance of the gown can depend on the religion 

and culture of the wedding participants. In Western 

cultures, brides often choose white wedding dress to 

symbolize purity and virginity, while in eastern 

cultures, brides often choose red to symbolize 

auspiciousness. 

 
 

 

 

 

Western Bridal Entourage 

 

 

 

 

 

 

 

 

 

 

 

 

 

Bridesmaids are members of the bride's party in a 

wedding. She attends to the bride on the day of the 

wedding. She might assist the bride with dressing 

and, if needed, help the bride manage her veil, 

bouquet, or the train of her wedding dress during the 

day. Bridesmaids are generally unwed young women 

of marriageable age. Their attire should not be too 

fancy or too simple, it should complement the bride's 

wedding dress, the colour used should be a distinct 

colour. The fabric of the dress can be chiffon, crepe, 

satin, georgette, silk taffeta or any other favourite 

material. The length can be short to floor length. 
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Flower girl s are usually three to seven year old. Her 

outfit usually resembles a smaller version of the 

brides or bride maid's dress and is usually made of 

tulle and satin. 

 

 

 

 

 

REVIEW QUESTIONS  

1A. Select and rewrite the correct alternative from those given below. (01 mark)   

(i) Warmth, comfort and cleanliness in clothing are the principle needs 

of................ 

¶ 3 to 6 year olds 

¶ Teenagers 

¶ Infants  

¶ Senior years 

 

B. Answer the following in one to two sentences.                                           (01 

mark)       

(i) What is used on the crotch of overalls of a creeping baby to save time when a 

diaper change is needed?                                                  

 

C. Answer the following in five to six sentences.                                           (03 

marks)                                                                   

(i) List the apparel styles liked and disliked by the senior people. 

 

D. Answer any ONE of the following                                                   (05 marks)                                                                           

(i) Design an apparel for a waitress, with emphasis on collar, belt and belt 

carriers.  

(ii) Design a formal maternity outfit keeping in mind texture, color and line. 

Use the national costume as a source of inspiration. 

 

 

 

http://www.veaul.com/cute-white-soft-tulle-flower-girl-dress~g4309
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2. Fashion  
Fashion has become an integral part of 

contemporary society. It is an 

omnipresent aspect of our lives and is 

one of the focal topics of the print and 

electronic media, television and internet, 

advertisements and window displays in 

shops and malls, movies, music and 

modes of entertainment etc. The term 

ñfashionò is frequently used as a 

synonym for glamour and style. In this 

sense, fashions are a sort of communal 

art, through which a culture examines its 

notions of beauty and goodness. Fashion 

does not limit itself to dressing but is an 

expression of the mood and taste of an 

individual. Fashion is a part of our day to 

day life. Fashion refers to change which is inevitable. Mushrooming of fashion 

outlets supports the extensively increasing fashion market. Oscar Wilde once 

famously said ñFashion is a form of ugliness so intolerable that we have to alter 

it every six months.ò 

The word 'fashion' has its origin from the Latin word 'facere' which means 'to 

make' or 'to do'. This includes the dual processes of making and doing, be it 

clothing or appearance. In simple terms, Fashion is the style or styles most 

popular at a given time. Fashion is a term most commonly used to describe a 

style of clothing worn by most of the people of a country. The term implies 

three components: style, change, and acceptance. 

Style 
Style is any particular characteristic or look in apparel or accessories. Designers 

interpret fashion ideas into new styles and offer them to the public. The 

manufacturer assigns a style number to each new design in each collection, 

which is used to identify it throughout production, marketing, and retailing. 

A style may come and go in fashion, but that specific style always remains that 

style, whether it is in fashion or not. For example, the polo shirt style will not 

always be in fashion, yet it will always have variations of the same styling and 

details, which make it a polo shirt. 

 

Change 
What makes fashion interesting is that it is always changing. Designer Karl 

Lagerfeld said, "What I like about fashion is change. Change means also that 

what we do today might be worthless tomorrow, but we have to accept that 

because we are in fashion. There's nothing safe forever in fashion... fashion is a 
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train that waits for nobody. Get on it, or it's gone." Many people criticize the 

fickleness of fashion, saying that fashion changes only to stimulate buying. And 

it is true that if fashion never changed, the public would not buy apparel and 

accessories so often. However, fashion is one way for consumers to visually 

express their relationship to current events and to life itself. 

Fashion changes because 

¶ It reflects changes in people's life-styles and current events. 

¶  People need change. 

¶ People get bored with what they have. 

As a result of modern communications, the public is quickly made aware of the 

existence of new styles. Thus, one of the greatest impacts on fashion is the 

acceleration of change. Consumers are aware of new styles before they reach the 

stores. 

Because fashion is a product of change, a sense of timing (the ability to 

understand the speed of acceptance and change) is an important asset for anyone 

involved with product development or marketing in the fashion industry. 

Designers have to decide when their customers will be ready to accept a 

particular style. Italian designer Valentino remarked, "Timing is the key to a 

successful idea." When top designers show a new look, designers for 

mainstream manufacturers have to decide the appropriate timing for including 

that look in their own lines. 

Acceptance 
Acceptance implies that consumers must buy and wear a style to make it a 

fashion. Karl Lagerfeld remarked, "There's no fashion if nobody buys it." It is 

then up to the public to decide whether these styles will become fashion. 

Acceptance, i.e., purchases by a large number of people, makes a style into 

fashion. The degree of acceptance also provides clues to fashion trends for 

coming seasons. 

 

Taste 
An individual's preference for one style or another is referred to as taste. "Good 

style" in fashion implies sensitivity to what is beautiful and appropriate. People 

who have good taste also understand quality and simplicity. Good taste is 

developed by extensive exposure to beautiful design. 

 

Fashion change evolves gradually, giving consumers time to become 

accustomed to new looks. 

 

Fashion terms 
Fashion 
Fashion is the style or styles most popular at a given time especially in clothing, 

footwear, accessories, makeup, or body. Fashion is a term most commonly used 
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to describe a style of clothing worn by most of the people of a country. It is a 

prevailing style of dress, particularly new designs representing changes from 

previous seasons. Fashion is the latest and most admired style in clothes. A 

continuing process of change in the styles of dress that are accepted and 

followed by a large segment of the public at any particular time. 

 
Fad 
A minor or short-lived fashion. Also known as craze or rage. 

 
Classic 
A particular style that continues as an accepted fashion over an extended period 

of time. 
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Trends 
Trends are key indicators that directly or indirectly affect and characterize the 

look of a season. Trends are transitory fashion statements. Fashion is often 

affected by seasonal trends which imply that a particular style, silhouette, 

colour, texture etc. may be dominant at a given point of time leading to a 

collective societal tendency to wear similar clothes. This aspect is highlighted 

and reinforced by the magazines, advertisements etc. 

Trend watching is undertaken as an ongoing activity by fashion forecasters who 

have professional experience in identification of future trends. Once identified, 

the trend is 'labelled' i.e. given a catchy theme/ name. This catches the attention 

of the apparel industry which takes steps to capitalize on this trend and produces 

its own collection which is called the coat-tail or bandwagon effect. Popularized 

by the fashion leaders, the spread of the trend across market and consumer 

segments is called a flow. The declaration of styles being 'in' or 'out' is 

publicized by the fashion media. At times it seems that fluorescent colours are 

'cool' or that animal prints are 'in' which may give way to earthy colours and 

foliage prints in the next season. Sometimes bootleg jeans are heralded as the 

next big trend which could later give way to skinny fits or cropped lengths.  

Trends are reflected in different design details like garment length, colour, 

texture, silhouette, cut, fit, garment details (e.g. necklines, collars, sleeves, 

pockets etc). When there is a prevailing trend, design variations in a multitude 

of options are seen across consumer segments catering to differences in taste 

and price points. Eventually, the trend loses its edge and phases out to be 

replaced by a new trend. For example the latest trends of season 2017 was the 

cold shoulders, ripped jeans and cape collars.  

 

 

 

 

 

 

 

 

 

 

Haute-couture 
Haute couture is a French word that refers to high fashion custom-fitted clothing 

created by designers known as 'couturiers'. They are expensive, fashionable 

clothes produced by leading fashion houses. Couture refers to unique and 

exclusive creations of fashion customized for individual clients. The extremely 

high prices are due to design exclusivity, high quality of fabric, skilled labour 
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used for surface design techniques, embroidery, 

drape, craftsmanship, garment construction and 

quality of finish. Among the most reputed 

international couture labels are Chanel, Dior, Versace, 

Valentino and others. India has several designers like 

Ritu Kumar, Tarun Tahiliani, Rohit Bal, Suneet 

Verma, Manish Arora, Manish Malhotra and others in 

this genre. Goa too has designers like Wendell 

Rodricks, Monty Sally, Verma, Syne and others  

 

 

 

 

 

Prêt-a-porter 
Prêt-a-porter is a French word for 

ready to wear apparel, this ready to 

wear clothing is derived from the 

couture line or collection of 

designers. Often abbreviated RTW; 

"off -the-rack" or "off-the-pegò it 

reflects the same aesthetics, 

manufactured with high quality 

standards, at more affordable prices 

in multiple standardised sizes in a wider range of colours.  

 

 

Knock-off  
A design that is a copy of higher-priced garment. A copy or imitation, 

especially of an expensive product. 

 
Accessories  
All articles ranging from hosiery to shoes, bags, gloves, belts, scarves, jewellery 

and hats for example, Worn to complete or enhance an outfit or apparel. 
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Toile  
Toile is a French word for a test garment generally sewn in cheap material so 

that the design can be tested and perfected. It is a version of a garment made by 

a fashion designer or dressmaker to test a pattern. They are usually made in 

cheap material, as multiple toiles may be made in the process of perfecting a 

design. Toiles are sometimes referred to as "muslins".  

 

Atelier  
Atelier  is the French word for "workshop" or "studio"; especially of an artist, 

artisan, or designer. 

 

Boutique  
A free-standing shop or an area located within a large department store or 

supermarket selling fashionable clothes or accessories. 

 
Bespoke  
The word bespoke is derived from the verb to bespeak, meaning to "speak for 

something". It means ñordered, commissioned, arrangedò to a particular 

specification. It may be altered or tailored to the customs, tastes, or usage of an 

individual purchaser. Its synonyms include custom made and made to order. 

 

Collection  
A collection, also called a range or line, refers to a manufacturerôs or designerôs 

group of styles and of 

design creations for a 

specific season. For 

example this could be a 

range of blouses with a 

colour coordinated focus 

on design variations of 

details like collars, 

necklines, silhouettes, 
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lengths etc. The seasons total number of styles of designs, accumulate for 

presentation to buyers, comprises collection. 

 

Style  
The word 'style' has varying meanings according to the context:  

Style, also referred to as 'signature style' of a designer or manufacturer/brand 

may refer to an aesthetic sensibility that distinguishes the designer/ company 

from others in a similar apparel/ product category. The style may have a 

characteristic cut, silhouette, fabric, colour palette, surface embellishment, 

pattern-making, garment construction or finishing techniques associated with 

the label that attracts its target niche market/ customers. Examples are Tarun 

Tahiliani, Manish Malhotra, Neeta Lulla and others who design glamorous 

couture styles which are sought by film actors and socialites.  

Style may refer to a particular design in an export house or buying house which 

is assigned an identifying 'style number' (rather than a descriptive tag) within 

the company during the processes of sampling, production and shipping.  

Style may refer to the personal style statement of an individual. A person may 

like to dress in a particular way, irrespective of whether it is 'in' or 'out'. 

Style may refer to a type of product with specific characteristics that distinguish 

it from another type of the same product. 

Style may refer to give fashion features to an article or group of articles (as to 

style a line of coats and suits for example) 

 

Avant-garde 
Avant-garde a French word refers to the 

'advance guard' or vanguard of art and 

culture which differentiates it from the 

mainstream. In terms of fashion, it aims at 

expanding the boundaries of existing 

norms and aesthetics through 

experimental and innovative designs. The 

underlying idea is to showcase these creations as statements of the 

designer's vision or ideology. These designs are limited in numbers 

and may not be wearable or commercially viable. They are daring and 

unconventional clothing that is typically not supported by 

the general public. Some avant-garde pieces may become 

accepted a few years down the road. The publicity gained 

from avant-garde fashion generates enough 'buzz' to sell 

other fashion products like accessories, hair and make-up.  
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Fashion Cycle 
Fashion acceptance is usually described as a fashion cycle and is depicted as a 

bell-shaped curve that consists of five stages: introduction, rise in popularity, 

peak of popularity, decline in popularity, and rejection.  

 
 

Introduction of a style (Introduction Stage) 

A fashion is born when it is worn for the first time. Most new styles are 

introduced in small qualities at a high price level. Designers create new apparel 

and accessory styles by changing elements such as line, shape, colour, fabric, 

and details and their relationship to one another.  

New styles are shown to retail buyers and the press at collection showings and 

market weeks. At this first stage of the cycle, fashion implies only style and 

newness. Some wealthy people are able to buy these clothes because they want 

to wear them to important events. Some new styles are loaned to movie and TV 

stars to wear so that they will be seen by many people. Promotional activities 

such as advertising, fashion shows and publicity appear at this point. 

Increase in Popularity (Rise Stage/Growth Stage) 

When new styles are seen worn by celebrities on television or photographed in 

magazines, they attract the attention of the general public. Viewers and readers 

may wish to buy the new styles but perhaps cannot afford them. When this new 

style is accepted by an increasing number of customers the product is in the rise 

stage. 

During this stage many retailers offer line copies or ñKnock offò. Popular styles 

are copied by other manufacturers to make them available to the general public. 

They use less expensive fabric and may modify the design to sell the style at 

lower prices.  

Peak of Popularity (Culmination Stage/Maturity Stage/Plateau Stage) 

When a fashion is at the height of popularity, it may be in such demand that 
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more manufacturers copy it or produce adaptations of it at many price levels. 

Adaptations are modifications of an original design, which still has some 

features of the original style for e.g. special shoulder treatment or the use of 

textured fabric. At this stage the fashion is in such demand that it is mass 

produced (volume production), mass distributed and sold at prices within the 

range for most consumers. This stage may be brief or long depending on the 

extent of popularity of the new fashion. This stage is also known as the óPlateau 

stageô.  

Decline in Popularity (Decline Stage) 

Eventually, so many copies are mass-produced that fashion-conscious people tire 

of the style and begin to look for something new. Boredom for that style sets in. 

Consumers still wear garments in the style, but they are no longer willing to buy 

them at regular prices. Retail stores put declining styles on sale racks and to 

make room for new merchandise. Production stops immediately or slowly 

comes to a halt. At this stage the style is found in bargain stores at a lower price. 

Rejection of a Style (Obsolescence Stage) 

In the last phase of the fashion cycle, some consumers have already turned to 

new looks, thus beginning a new cycle. The rejection or discarding of a style 

just because it is out of fashion is called consumer obsolescence. As early as 

1600, Shakespeare wrote that "fashion wears out more apparels than the man." 

At this phase strong distaste for a style has set in and it can no longer be sold at 

any price. It is considered to be passé i.e. outdated and is therefore rejected. 

 

Length of Cycles 
Although all fashions follow the same cyclical pattern, there is no measurable 

timetable for a fashion cycle. Some fashions take a short time to peak in 

popularity, others take longer; some decline slowly, others swiftly. Some styles 

last a single selling season, others last several seasons. Certain fashions fade 

quickly; others never completely disappear. 

 

 
 

Classics 
Some styles never become completely obsolete, but instead, remain more or less 
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accepted for an extended period. A classic is characterized by simplicity of 

design, which keeps it from being easily dated. An example is the Chanel suit, 

which peaked in fashion in the late 1950s and enjoyed popularity again in the 

1980s and 1990s. In the interim, the house of Chanel in Paris, as well as other 

manufacturers have produced variations of these suits for a dedicated clientele 

at various price ranges. Other examples of classics include blazer jackets, polo 

shirts, jeans, sweatshirts, cardigan sweaters, ballet flats, loafers, saree, salwar 

kameez and trousers. 

Some styles when introduced as a fashion, its use becomes a ócustomô and is 

handed down from generation to generation, for e.g. in the early 1800ôs, long 

trousers replaced knee-length pants and stockings as the fashion in menôs 

clothing in Europe and U.S. today wearing long trousers is a custom for men in 

most countries, but fashionable variations have occurred in the colour and shape 

of trousers over the years. 

 

Fads 
Fads are short-lived fashions that come and go in a single season. ñHere today, 

gone tomorrow.ò They are very popular for a short period of time. They lack the 

design strength to hold consumer attention for very long. Sometimes fads will 

return when discovered by a future generation. Fads tend to begin at lower 

prices, are not expensive to copy or produce and therefore the market gets 

saturated easily. Some examples of fads are neon colours, platform shoes, micro 

miniskirts, destroyed/ripped jeans, ankle or calf length jeans with turn-up cuffs, 

floral shirts, crop tops, chunky jewellery, etc. 

 

Cycles within cycles 
Design elements (such as color, texture, silhouette, or detail) may change even 

though the style itself remains popular. Each of these variations in the design 

elements is like a cycle rotating within a larger cycle known as Cycle within 

Cycle. For example jeans became a fashion item in the late 1960s and remain 

classics. Therefore, their fashion cycle is very long. However, various details 

like cut (e.g. straight leg, tapered leg, boot leg, baggy), colour (shades of blue 

and other colours), surface treatments (e.g. acid-wash, enzyme-wash, stone-

wash), weight of denim etc., have come and gone over a period of time. Other 

examples are salwar, kameez, shirts. 

  
Interrupted Cycles 
Sometimes manufacturers and retailers no longer wish to risk producing or 

stocking merchandise that will soon decline in popularity, preferences and 

seasons. This is obvious to consumers who try to buy summer clothes in August 

or rainy shoes in November. 

Sometimes, the normal progress of a fashion cycle is interrupted or prolonged by 

social upheaval, economic depression, recession or war which results in an 
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Interrupted Cycle. This is best explained through changes in fashion during 

World War II when shortage of fabric forced production of previous styles to be 

stopped and functional clothing to be adopted for women.  

 

Recurring Cycles 
After a fashion dies, it may resurface. Designers often borrow ideas from the 

past. When a style reappears years later, a silhouette or proportion may recur, 

but it is interpreted with a change in fabric and detail. Nothing is ever exactly 

the same-yet nothing is totally new. Designers may be inspired by nostalgic 

looks of the last century, but they use different fabrics, colors, and details that 

make the looks unique to today.  

 

Fashion Leaders 
The people who look for new fashion and wear it before it becomes generally 

acceptable are often referred to as Fashion Leaders or Fashion Influential or 

Fashion Change Agents, they play an important role in the initiation and spread/ 

diffusion of fashion.  Fashion leaders are confident of their own taste or have a 

stylist advise them. They dare to be different, and they attract the attention of 

others. They establish dress codes and styles followed by others. They fall into 

two categories: fashion innovators and fashion role models. 

Fashion Innovators  

Some fashion leaders actually create fashion. They may be designers 

themselves or just want to express their own individual style. These fashion 

leaders constantly look for interesting new styles, colors, fabrics, and ways to 

accessorize their clothes. They try to find unique fashion in small boutiques or 

vintage clothing stores, or they design their own clothes. They may be referred 

to as avant garde (French for "ahead of the pack") or fashion forward. Italian 

designer Donatella Versace explained, "Many people give us inspiration, the 

way they put their clothes together, and some have a style that goes beyond the 

clothes." 

 

Fashion Motivators or Role Models  

A few fashion leaders have the beauty, status, and/or wealth to become fashion 

role models. Designers often lend their new styles to celebrities to get publicity. 

They are seen at public events, in films, on television, and are photographed by 

the press. They become role models for everyone who identifies with them and, 

thereby, influence the way other people dress. Kal Ruttenstein, fashion director 

of Bloomingdale's, said, "There has been so much interest in what actresses are 

wearing at the Oscars and customers are emulating them." Because of their 

influence, fashion motivators are important to designers and to the fashion 

industry as a whole. 

There are fashion leaders for every market segment. They can be anyone 
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featured in the media including royalty, politicians, TV and film stars, rock stars 

and supermodels. 

 

 

 

Fashion Victims 

There are also those people with too much money to spend 

who become slaves to designer brands. They tend to buy the 

latest fashion simply because it is expensive or because media 

or fashion pundits declare it as being 'in'. Fashion victims are 

those who follow fashion trends without exercising their own 

judgment. Designer Jean-Paul Gaultier remarked, "Fashion 

victims are people who blindly and stupidly follow a brand 

without any discernment and without any analysis. As long as 

it's the latest rage, they buy it without thinking about adapting 

it to themselves." 

 

 

 

 

 

Fashion Followers 
Fashion needs followers, or it would not exist. Most men and women seek 

acceptance through conformity and follow world, national, or community 

fashion leaders to feel confident. Fashion followers emulate others only after 

they are sure of fashion trends. Consumers become fashion followers for one or 

more of the following reasons: 

¶ They lack the time, money, and interest to devote to fashion leadership. 

Dressing fashionably takes time and energy. 

¶ They are busy with their jobs and families and think that fashion is 

unimportant.  

¶ They need a period of exposure to new styles before accepting them. 

¶ They are insecure about their tastes and, therefore, turn to what others 

have already approved as acceptable and appropriate. 

¶ They want to fit in with their friends or peer group or to be accepted by 

them.  

¶ They tend to imitate people whom they admire. 

There are various degrees of fashion followers. Some are early adopters, some 

go with the majority and some lag behind, primarily because they have no 

interest in fashion. Many busy people want to be judged by their intelligence and 

not on how they look or what they wear. This is true for many people with a life 
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full of work, children, or other interests. Because of fashion followers, most 

manufacturers are copyists or adapters. From a marketing point of view, fashion 

followers are very important. They make mass production possible, because 

volume-production of fashion can only be profitable when the same merchandise 

is sold to many consumers. 

 

 

ADOPTION OF FASHION  
For a style to go through the fashion cycle, it must have mechanism of diffusion. 

This is means by which style spreads. And these theoretical mechanisms are 

called fashion adoption theories. Adoption is the route, with the help of which, 

fashion spreads. It is important to understand how new fashion ideas are 

disseminated, or spread, and how they are adapted to the tastes, life-styles, 

and budgets of various consumers.  

Basically, there are three variations of the fashion adoption process: traditional 

adoption, reverse adoption, and mass dissemination. 

 

Traditional Fashion Adoption (Trickle-down Theory or Downward Flow 

Theory) 

It is the oldest theory of fashion adoption and is based on the traditional process 

of copying and adapting trendsetting fashion 

from Paris, Milan, London, and New York 

designers. Because couture or "signature" 

designer fashion is expensive, it is 

affordable to only a few people. As the new 

fashions are worn by publicized fashion 

leaders or shown in fashion publications, 

more consumers are exposed to the new look 

and some will desire it for themselves. To 

appeal to this broader group of consumers, 

manufacturers produce less expensive 

versions or adaptations of high fashion. 

These are copied again and again 

at lower prices, until they have 

been seen often enough to 

become acceptable to the most 

conservative buyer. The cheapest 

versions are seen at discount 

houses soon after. Consumers 

then tire of the look, and its 

popularity fades. 

Fashion implies newness and 
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freshness. Yet as a fashion is copied, modified, and sold at lower and lower 

prices, it loses its newness, quality, and other essential design elements.  

 

Reverse Adoption (Trickle-Up Theory or Bottom-Up Theory or Upward Flow 

Theory) 

Since the 1960s, manufacturers and retailers pay more attention to consumer 

innovation. They watch people especially the youth 

on the streets to find ideas. Some of these ideas 

eventually reach the designer market. Youth 

definitely plays a role in the bottom up theory. The 

"Grunge" look of the early 1990s is a good example 

of a street look worn by the youth that reached the 

runways. 

Dancewear and 

active wear, which 

began as functional 

needs of the 

consumer, also have influenced designer 

collections. Some of the other examples are the 

backless choli, denim overalls, tee-shirts and 

miniskirts. 

 

 

Mass Dissemination (Trickle-Across Theory or Horizontal Flow Theory) 

A horizontal flow concept is based on the principle that communication allows 

the public to know immediately what 

the fashion innovations are. Modern 

communications bring fashion from 

around the world into our homes 

instantly. Consumers see the trends and 

want to look as fashionable as the 

celebrities. Manufacturers copy hot new 

styles almost immediately to meet the 

high demand and mass production 

introduces the new style simultaneously 

in all price ranges. Oscar de la Renta - a 

designer, commented that information is 

traveling a bit too fast-a denim coat 

from his collection had been copied and was selling at Bloomingdale's before his 

original version reached the stores. 

There is no longer one channel of fashion dissemination. What appeals to one 

customer would probably not appeal to another customer. Various designer and 

manufacturer labels appeal to various market segments at different price points. 
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Increased diversity means that many different styles can be acceptable at the 

same time. Mass Dissemination is becoming the prevalent mode of fashion 

adoption. 

 
 

 

PEOPLE FOLLOW FASHION  
In the past, most people bought new clothes only when a need arose, for a very 

special occasion, or because their old clothes wore out. The average person 

simply could not afford to buy more than the basic necessities. In society today, 

discretionary income is larger, and people can buy new clothes frequently. 

Therefore, buying motives have changed; people are able to buy clothes because 

they want or like them. Buying motives vary from consumer to consumer and 

from day to day. Motives are both rational and emotional. 

To be Fashionable  

People may buy new clothing to make them feel that they are trendy or, at least, 

in the mainstream of fashion. They may discard clothing that is still wearable 

only because it is out of fashion. 

To be Attractive  

Consumers want clothes that are flattering, that make them look their best, or 

that show off their physical attributes. 

To Impress Others  

People may want to project a successful image or establish unique identities 

with fashion. They may want to exhibit their level of taste or income through 

clothing. Expensive brands have even served as status symbols.  

To Be Accepted By Friends, Peer Groups, or Colleagues  

Average Americans have conservative tastes; they do not want to differ from 

their peers. They may want to identify with a certain life-style. Buying patterns 

suggest that consumers like some direction or guidance as a framework for their 

choices. 

To Fill an Emotional Need  

New clothes often help people feel better psychologically. Being secure in the 

feeling that they are wearing appropriate fashion helps them feel confident and 
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self-assured. This motive, however, may often lead to impulse buying (buying 

without careful consideration). 

 

TYPES OF FASHION  
Fashion can be categorized broadly according to the group to which they appeal. 

¶ High Fashion 

¶ Mass Fashion or Volume Fashion 

 

HIGH FASHION  
High fashion refers to those styles or designs accepted by a limited group of people 

or fashion leaders, the elite consumers who are first to accept fashion change. High 

Fashion styles of designers are generally introduced and sold in small quantities at 

relatively high prices to socialite entertainers and fashion motivators. 

 

MASS FASHION OR VOLUME FASHION 
Mass Fashion or Volume Fashion refers to those styles or designs that are widely 

accepted. These fashions are usually produced and sold in large quantities at 

moderate to low prices and appeal to the greatest majority of fashion conscious 

consumers. 

 

FACTORS INFLUENCING FASHION  
Fashion expresses the prevailing interests, human motivation and aesthetics in 

society. It is a vibrant subject incorporating the interplay of social, cultural, 

psychological, political, geographical, economic, technological factors. The human 

mind tends to become bored with available goods and services and seeks 

stimulation through novelty and change. This causes a demand for newer products. 

Some of the influences and thoughts that affect fashion are: 

Dominating events 

Significant occurrences like war or 

political events, celebratory, 

centenary and cultural events, 

Fashion Week, Fashion Awards 

ceremony, national and international 

competitions and games like 

Olympics, Commonwealth Games 

or IPL cricket affect the design of 

the garments and products. 

 

 

Influence of celebrities 

The dressing style of celebrities has a significant impact on the public demand for 

similar designs and brands endorsed by them. 
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Economic factors 

The global effect of devaluation of the dollar, inflation rates, international trade 

agreements etc. affect manufacturing, marketing and buying patterns. The current 

global economic recession has resulted in consumers buying practical clothes that 

provide 'value for money' and are more durable.  

 

Psychological factors 

Fashion encompasses clothes and accessories and it affects people at a deeper 

psychological level playing a crucial role of how we view ourselves and others. 

i. Duality of fashion: It can simultaneously express a personal style and also the 

public image of an individual; it can establish social norms of dress codes and also 

allow creation of personal identity: it can create commercially viable products for 

the present and also project a vision for the future. 

ii. Freedom within social norms: Fashion allows individuals to express 

individuality without having to succumb to societal or peer pressure. These 

differences may be in terms of gender, culture and aesthetics in clothing which are 

based on prevailing concepts of ideals of beauty. 

 iii. Endless search for novelty: Since the human mind seeks to counteract boredom 

through the new, there are choices in every product category available to the 

consumer through fashion cycles. 

 

Social factors 

Fashion emerges as a response to societal influences during a particular period 

impacting self-identity and group-identity. There are historical examples of fashion 

which typify a period. Examples are frayed jeans, tie-and-dye shirts and T-shirts 

during the Hippie movement of the 1960s, the broad-shouldered women's suits 

reflecting Power dressing of the 1980s, the Grunge look of the 1990s etc. Some of 

the social factors are:  

i. Dynamics of social groups: The domination of economically stronger social 

groups wields its influence on fashion trends in two ways namely imitation and 

differentiation. 

Imitation refers to the fact that consumers of the lower social strata aspire to look 

like the more affluent groups which leads to manufacturing of cheaper or even 

faux(fake) goods.  

Differentiation takes place in two ways: Differentiation of the upper classes from 

the masses through a conscious focus on exclusivity of products, original brands, 

high priced luxury items etc. 

Differentiation among similar products through presentation of a product to 

highlight its differences and superiority over other products of similar type in order 

to attract a particular segment of target market. The product is publicized through a 

strong marketing approach to achieve the following: 

Appeal to the target consumer 

Differentiate the product from other products in the category 
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Create desirability in the consumers mind to encourage purchase. 

 ii. Global issues and concerns: The Bruntland Report in 1987 popularized the 

term 'sustainable development'. The growing awareness and need for sustainable 

fashion is also indicative of a wider social consciousness about responsibility in the 

fashion business. In India, initiatives are taken by the government, individual 

designers and design institutes to work with artisans through fashion craft linkages 

to build a socially responsible sustainable design environment.  

iii.  Ethical concerns and practices 

 Ethical fashion is gaining momentum in order to balance economic considerations 

with the human aspect of business. Issues pertaining to Fair Trade Practices in the 

fashion industry like fair wages to workers, decent working conditions, child 

labour etc. Corporate Social Responsibility (CSR) involving positive social 

contributions and reduced environmental impact need to be under taken by all 

companies. 

 

Cultural factors 

Fashion and culture influence and fuel each other through interaction. This is 

achieved in the following ways:  

i. Reflection of both High culture and Popular culture in fashion: High culture 

includes appreciation of arts, literature, music and customs whether of one's own 

country or that of foreign land. 

ii. Expression of gender indicators in different cultures through clothing norms: In 

Western culture many traditional garment forms were specifically reserved for one 

gender e.g. trousers for men and skirts for women. With the relaxation of the 

earlier rigid social attitudes since 20th century, the roles of men and women have 

changed. Over a period of time, conventional barriers have been breached wherein 

fashion for one gender has 'borrowed' components from the other's wardrobe e.g. 

trouser suits for women. 

 

Political events and personalities 

Political events and political personalities affect prevailing fashion. Events like war 

are echoed across society through T-shirt prints and slogans expressing solidarity 

and support for the nation. The unification of East and West Germany has created a 

larger market for European brands like H & M. Khadi spun by Mahatma Gandhi in 

pre-independent India was not just a fabric but a symbol of the desire for 

independence. 

 

Historical inspiration 

Often historical fashion and styles from museums, archives, design houses or in 

private collections are researched by designers to identify characteristic style 

features like silhouettes, fabrics and colours. These are used as sources of 

inspiration and 'revival' in the following ways: Updation and re-interpretation of 

the key features e.g. an earlier silhouette can be recreated in a new fabric or a 
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different construction technique. These can become the basis of the next collection. 

 

Geographical factors  

History has examples of clothing that developed in consonance with the geography 

and weather of the area. Brightly coloured Rajasthani clothes visually compensate 

for the arid desert landscape. Camouflage prints used for military or para-military 

uniforms are designed to blend in with the surrounding terrain. High desert 

temperatures also necessitate layered clothing to prevent dehydration. Inhabitants 

of lands with cold temperatures inevitably need to wear multi-layered clothes made 

of thicker fabrics. People wear fur for protection against cold weather though the 

use of fur in fashion receives strong opposition from animal rights activists.  

 

Spread of Information Technology 

Prior to the Information Technology boom, the pace of fashion movement across 

nations was slower. The internet has accelerated the rate of fashion change 

reducing the time from the fashion ramps to the stores. With Skype, geographical 

boundaries and time lines can be bridged with ease. This has also resulted in 

fashion business becoming 'global' combining global thinking with local flavour, 

thus developing a wider perspective of the business.  

 

Technological advancements in textiles  

The advent of new technology in textiles is the result of intensive research 

combining design, clothing, engineering and science by textile technologists. This 

has enabled the development of technologically advanced 'smart' textiles or 

'intelligent' textiles whose functions go beyond the issue of everyday clothing into 

more varied applications. For example research has provided versatile fabric 

structures with enhanced performance e.g. fabrics with medicinal properties, 

wearable technology, designs of spacesuits for extra-terrestrial environment are 

some examples of technological advancements in textiles and clothing. 

 

REVIEW QUESTIONS 

2A. Select and rewrite the correct alternative from those given below. (01 mark)                                              

(i) ñTiming is the key to a successful idea.ò  Was said by 

designer.......................... 

¶ Wendell Rodricks 

¶ Karl Langerfeld 

¶ Valentino 

¶ Donatella Versace 

 

B.  Answer the following in two to three sentences.                             (02 marks) 

(i) How has technological advancements in textile influenced Fashion?                                                      

 

C. Give two reasons to the following questions.                                   (02 marks)   
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(i) Why do consumers become fashion followers?     

 

D. Answer the following in two to three sentences.                                           

(02 marks) 

(i) With the help of examples describe óCycles within cyclesô? 

 

E. Answer the following.                                                                      (03 marks)  

(i) Sketch the working drawing, front and back of an A-line dress.  
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3. FASHION ACCESSORIES  

Inner Wear 
Innerwear or undergarments refer to garments that are worn under the garments, 

especially the ones that are worn next to skin. Undergarments are worn for 

various reasons like warmth, comfort, hygiene and modesty and are often used 

for erotic satisfaction. 

Lingerie is the term used for women undergarments. It is the foundation of an 

outfit. Its importance lies in making the clothes more comfortable to wear and 

attractive to look at. The fabrics used for making Lingerie range from cottons, 

cotton and man-made fiber blends, and nylon. Lycra is added for stretch as 

required.  

Womenôs Lingerie includes: 

¶ Brassiere (bras) 

¶ Panty 

¶ Slips 

¶ Body shapers 

 

BRASSIER 
A womenôs physique has always been an important part of a womenôs life and 

adorning her body has always been a priority. After the face the chest is the next 

important part of her figure and from time immemorial, much has been done to 

adorn this part of a womenôs physique.  

A Brassiere commonly referred as a Bra is an article of clothing that covers, 

supports, and elevates the breasts. It also enhances the shape of the breasts and 

preserves modesty making the lady look feminine. 

In the present day different types of Bras are available in a number of Fabrics 

and one can choose as per the requirement. 

 

Parts of a Bra and their functions: 

 

 

 

 

 

 

 

 

 

 

 



55 
 

XII ADD  
 

¶ Cups: The portion of the Bra that holds the Breasts are known as the Cups. 

¶ Straps: The straps go over the shoulders from front to back and keep the 

cups in the position by joining the cups to the back band. The length of the 

straps can be adjusted with the clips provided on the straps. 

¶ Band: The band of the bra runs from front to the back under the cups. It 

provides support to the Breasts and can have back or front closure. 

¶ Under wires: Under wires are enclosed in the fabric and are located under 

the cup area. For comfortable wear they should not lie on the breast but 

should enclose the breast from underneath for support.  A bra may or may 

not have under wires. 

¶ Closure: The closure of the bra could be in front or back, according to the 

wearerôs convenience. The closure has one to four hooks on one side and the 

corresponding number of eyelets on the other at three positions for 

adjustability. 

 

How to measure your Bra size (Not for Evaluation) 

The Bra size keeps changing with time due to various reasons, such as weight 

change, pregnancy, lactation, and aging. Therefore it is important to measure 

oneôs size each year and buy Lingerie as per the measurement, so that it 

provides you with the required comfort and support. 

To measure your Bra size, you need a measuring tape. Take a round 

measurement on the rib cage under the bust keeping the tape neither too tight 

nor too loose. Add 5 inches to this measurement if it is odd and 6 inches if it is 

even and this provides you with the band size, such as 32 inches or 34 inches. 

To measure the cup size, undress and measure round the fullest part of the bust. 

The difference between the above measurement and this one gives the cup size. 

One inch = A 

Two inch = B 

Three inch = C 

Four Inch = D 

Five inch = DD 

Six inch = DDD  

As Bra sizing is not standardized after measuring your bra measurement, you 

will have to try on different sizes closer to your size and different styles to make 

the perfect buy. 

 

Styles of Brassiere 

The Various styles of brassiere are: 

¶ Conventional Bra: This is a normal bra with seams 

running through the cup in order to provide shaping. The 

straps lie on the shoulders.   

 



56 
 

XII ADD  
 

¶ Convertible Bra:  This is a bra, which can be 

converted from a conventional bra style of shoulder 

straps to halter style or to a strapless style.   

 

 

 

¶ Halter:  This bra has straps that can be fastened at the 

back of the neck.  

 

 

¶ Strapless Bra/Bandeau: This Bra is without shoulder 

straps and all support is provided by the 

back or front closure. They can also be 

made with a silicone lining on the inside 

edges of the bra for adhering purposes and 

keeping the bra in position.  

 

¶ Demi bra: This particular style of bra is worn with 

low cut or wide necklines as it keeps the upper part of 

the bust over the nipples exposed. It has half cup and 

horizontal bust line. The straps are also set wide apart 

so as not to show under the wide necklines.  

 

¶ Balconette: This bra is similar to Demi bra except that 

it also gives a push up effect and 

creates a cleavage.  

 

 

 

 

 

¶ Minimising: This bra is designed to create a neat 

silhouette by distributing the breast tissue to the 

sides without the underwires.  

 

 

 

¶ Front Closure Bra: This bra closes in the center 

front. 
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¶ Longline Bra:  This style of bra reaches till the waist so as 

to provide shaping to the upper torso. It is 

suitable for heavy busted women for full 

support.                            

 

 

 
 

    

¶ Sports Bra: The classic sports bra, also known as the 

compression bra holds the breasts tightly against the body 

and are therefore suitable for small busted females.  

 

 

 

¶ Wide-away Bra: This bra is made with widely spaced 

straps so that you can wear wide necklines comfortably.  

 

 

 

 

¶ Racerback Bra: This bra has straps that form a ñVò shape between the 

shoulder blades to prevent strap slippage.  

 
 

¶ Seamless Bra/Moulded: This bra is made for wearing 

under tight fitting clothes as it is made without seams 

on the cups to give a flattened effect.  The moulded one 

has rigid cups, which holds their shape.  

 

 

 

¶ Push up Bra: This shape of bra has padding at the 

bottom portion of the cup to push and lift the bust in 

order to create cleavage and fuller looking bust.  
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¶ Plunge: This bra has the centre front joint band placed 

below the nipple level. It is worn under low cut 

garments  

 

 

 

 

¶ Cleavage: This bra is a combination of push-up and 

plunge types of bra. It is designed to push the breast 

up and inwards to create a cleavage.  

 

 

 

 

 

¶ Padded Bra: This bra is made with padding in the 

cup area for making the bust appear larger.  

 

 

 

 

¶ Sling support: This bra provides better support to the 

bust as fabric under the cup continues into the strap.  

 

 

 

 

 

¶ Soft-cup bra/Triangle:  This bra does not have any 

breast moulding structures in the form of under wires 

or padding, and are therefore very soft to wear. This is 

not an option for support but is very stylish.  

 

 

 

¶ Nursing bra/Maternity Bra:  A special bra can be 

worn after delivery of the baby. It allows easy access to 

the nipple when the infant is to be fed. 
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Bra Solutions (Not for Evaluation) 

Bra solutions talks about the various solutions which can be adopted while 

wearing clothes such as: 

¶ Shoulder less clothing: It can be easily worn with clear or 

transparent bra strips that can be attached to any bra with 

removable straps. One can even wear a strapless bra.  

¶ Sheer or backless clothing: In this case one can go in for 

adhesive bra, which provides some support to the breasts 

and covers the nipples. It also has adhesive on the front side so as to fix the 

clothes in position. 

¶ Low backed clothing: While wearing low backed 

clothing, a normal bra can be worn with a bra converter. 

This is a long strap that can be attached to the hooks of 

the bra and then can be wound around the body and 

closed on the lower torso infront there b pulling the 

straps.  

¶ Nipples Showing: This is a common problem when wearing sheering bra, 

unpadded bra, or no bra at all. Covering the nipples with adhesive backed 

nipple covers, which stick directly to the body, can solve the problem. 

 

 

PANTIES 
A Panty is a form of underwear worn by females. It snugly fits the human form 

below the waist. Panties are available in numerous styles and all types of fabrics 

to give you the required fit, comfort, and hygiene. The various parts of a panty 

are body, gusset, leg openings and waistband. 

 

Styles of Panties 

The various styles of panties are: 

¶ Bikini:  The waistband of this panty rests below the 

navel, covering the hips. 

 

 

 

 

 

 

¶ French cut or high cut brief: This refers to the high 

cut leg openings provided in panties.  
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¶ Brief:  This type of panty fits high, i.e. on or just below 

the navel and fully covers the hips. 

The openings for legs can fit high or 

come down on the thighs.  

 

 

 

 

¶ Control brief:  This brief fits high on the tummy to 

provide support to the tummy.  

 

 

 

 

 

¶ Boy-leg-Brief:  The waistline of this panty fits on the 

low waist hips and the openings for the leg ends on 

top of the thighs. This style fully covers the hips of 

the wearer.  

 

 

 

 

 

¶ G-string:  This type of panty was specially designed to 

prevent panty lines visible under fitted clothes, 

especially trousers. Therefore, the panty has no back 

cover and a low fitting waistband. Both the waistband 

and the back are made of thin straps.  

 

 

 

 

 

¶ Tap pant: This panty is in the shape of shorts till the 

upper tights with flared hemline.  
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¶ Thong: This panty style leaves the buttocks 

exposed as in the G-string but provides 

comparatively more covered area in the 

front and back side.  

 

 

 

 

¶ Thong Boy: This style is a cross between a thong and a 

boy brief, providing more coverage at the back and sides 

than thong and less than the boy brief.  

 

 

 

¶ Bloomer: This is a full coverage undergarment, which is 

gathered at both the waistband and hem. It is usually not 

worn, as it cannot give a clean line under clothes. It is 

generally worn by small girls.  

 

 

 

SLIPS 
A slip is a womenôs loose sleeveless under 

dress, which hangs straight from the 

shoulders to near the edge of the outer 

dress or skirt. The slip can be with or 

without straps. It helps the dress to hang 

smoothly without clinging and prevents 

chafing of the skin from coarse fabrics, 

such as wool. It is usually made of a 

smooth and slippery fabric, such as satin 

and may be decorated with lace at the 

edges, and is worn over the undergarments. 

A slip may also be 

worn for modesty under a translucent outer garment. It is 

also known as a shift or a chemise.  

 

 

A camisole is a short navel length half-slip with delicate 

straps. It can be worn under all kinds of outfits and is 

available in a variety of colors, designs, and fabrics.  
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Teddy is a body hugging slip in a swimsuit style, with thin 

shoulder straps and high cut leg openings or thong back.  

 

 

 

 
 

 

 

 

 

 

 

 

 

 

A half skirt or underskirt covers the body from the 

waist down to mid-thigh or above the knee or mid-calf 

length.  

 

 

 

 

 

 

 

 

A pant liner is a type of slip worn under trousers.  

 

 

 

 

 

 

 

 

BODY SHAPERS 
Age, pregnancies, sickness etc. alters the shape of the body making it a 

challenge to appear attractive. These imperfections can be camouflaged by 

using body shapers. 

The different types of shapers are: 

¶ Corset: A corset can be worn to narrow your waist 

measurement. It has boning for support and can be laced up 

according to the tightness required. It covers the waist and 

goes down till the high hip.  
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¶ Basque: This is also like a corset with boning or vertical 

seams for structure and support. It has lace ups or hook and 

eye fastenings. It can be with or without the cups and 

extends downwards till the hips. It sometimes has detachable 

suspenders attached to it. 

 

 

 

¶ Clincher/Waspie: This gives the wearer a perfect hourglass 

figure by fastening with lacing or hook and eye. This does 

not cover the bust and is strictly for shaping the waist.  

 

 

 

 

 

¶ Bustier: This is shaped like a basque but is only till waist 

or high hip level. This is worn mainly to push up the 

breasts along with slightly shaping of the waist.  

 

 

 

 

¶ Body wrap: This type of shaper provides shape to the full 

upper body till the thighôs or knees. It can be shaped like 

a camisole, swimsuit or a full slip. It provides a smooth 

line under the clothes and presents a toned and shaped 

body.  

 

 

 

 

 

¶ Tummy tucker:  This shape is worn to hide the waistline 

flaws and accentuate the figure by showing the waist 

curves.  

 

 

 

 

 

¶ Hip shaper or control briefs: This shaper is worn to hide the hip flaws. 
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¶ Hip and thigh shaper or control shorts: This 

shaper is worn to hide the hip and thigh flaws.  

 

 

 

 

 

 

 

 

 

 

 

¶ Waist and thigh shaper or pant liner: This type of 

shaper provides shape to the lower part of the body-

waist downwards till the thighs. 

 

 

 

 

 

 

 

 

 

¶ Waist and leg shaper: This type of shaper provides 

shape to the lower part of the body-waist 

downwards till the calves, same as a pant liner. 
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Outwear 
Outwear refers clothing worn outdoors. These are outer garments worn by both 

men and women for warmth in cold climatic condition.  At times, they are worn 

to make a fashion statement. They are constructed big enough to be worn over 

other garments. The outerwear is usually available and bought in neutral colors 

such as black, tans, and beiges to go along with garments in any colour. Coats, 

jackets, sweaters, shawls and capes are part of outerwear. Coats and jackets are 

constructed in medium to heavy weight fabrics with interlinings inside to 

provide the required warmth. 

 

COAT  

Coats are worn as outermost garments and can be constructed with a variety of 

neckline styling, such as without collars, with 

revers, and with lapels. They have full length 

sleeves with front open placket and fastenings in 

the form of buttons, toggles, and belts or a 

combination of these. There are two types of 

coats with distinction made on the basis of their 

length and fabric used for construction. 

Topcoats end at or above the knees and are 

constructed in light to medium weight fabrics, 

such as 

gabardine and 

tweed; 

whereas, 

overcoats end 

below the knee 

level and are constructed in heavy weight 

fabrics, such as worsteds and woolen blend to 

keep the wearer warm during winters. 

Coats are constructed in various styles, such 

as straight, flared, redingote, wrap, trench, 

duffle, and chesterfield. 

 

 

 

 

JACKETS 
Jacket is derived from the French word Jacquetta meaning jacket of a ladyôs 

suit. A jacket adds elegance and sophistication to an outfit. It is a lightweight, 

cropped coat ending at the waist or down till thigh level and can have a variety 
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of variations in its style. Fabrics such as tweed, gabardine, 

corduroys, denim are used for making jackets.  

The different styles of jackets are: Bolero Jacket, Anorak 

Jacket, Blazer/coat Jacket, Blouson or Lumber Jacket, 

Denim Jacket, Donkey Jacket, Eisenhower Jacket, Flared 

Jacket, Gilet Jacket, Safari Jacket & Ball Jacket. (for 

explanation and pictures refer xi ADD instructional manual) 
 

 

 SWEATER 
Sweater is a hand or machine knitted garment made of 

cotton, woolen, or man-made yarn. It is worn to cover the body during winter 

and its length can vary from waist level to knee level. 

It can be front open or closed, without sleeves or with sleeve 

length varying from small cap sleeves to wrist length; in a 

variety of necklines, such as crew neck, ôVô neck, Turtle neck; 

designs, patterns, and embellishment. Sweaters are mostly 

worn untucked. 

The sweater without any closing is 

known as a pullover, whereas, the one 

with front closing is known as 

cardigan. Sweater without sleeves 

is referred to as vest. A short length 

cardigan that covers the back till 

below the bust level, worn tied at 

the front and has sleeves is known 

as shrug. 

 

 

 

 

 

 

 

 

CAPE 
A cape is constructed sleeveless and 

hangs from the shoulders till the waist to 

thigh level.  

 

The longer version of cape is known as a 

cloak.  
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A waist length of cape is known as a poncho.  

 

Capes and cloaks are worn to make a fashion statement 

especially when a coat will hide the beautiful garments worn 

underneath. They also serve the purpose of protecting the 

wearer from cold. 

They cover the back of the wearer keeping the underneath 

garments visible on the front side. They may have a hood 

attached to them. The fabrics used for constructing are wool, 

cashmere, and velvet. The fabrics used are reversible or the 

inner side is lined with colored linings in silk or satin. 

 

SHAWLS 

Shawl is usually a rectangular or square piece of cloth, 

which is wrapped around the shoulders and upper torso to 

keep the wearer warm. It can be triangular or oblong also. 

Both woven and embroidered shawls are popular. Shawls 

are available in fabrics such as wool, pashmina, silk, and 

cotton.  

Shawls can be worn with both Indian and western attires. 

A narrow version of the Shawl is known as a stole. Stoles 

are available in a much wider range of fabrics, such as 

cottons, chiffon, silk, brocade, and fur. They have gained a 

lot of popularity as they are easier to wear because of their 

narrow width, can be worn with both Indian and 

western attires, and in all seasons due to their 

availability in a wide range of fabrics. 

 

 

 

 

 

 

 

 

 

Accessories 
Accessories is defined as all articles ranging from hosiery to shoes, bags, 

gloves, belts, scarves, jewelry and hats for example, Worn to complete or 

enhance an outfit or apparel. 
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Accessories is an extra element of fashion which enhance the beauty of the 

garment design. They are things that supplement apparel. They give an 

excellent focal point if used carefully. They add a unique character to oneôs 

personality. They help in differentiating from the crowd apart from speaking 

about what the person is; whether a lively person or reserved or soft spoken. 

Accessories are available for every occasion, from weddings and parties, an 

evening outing and from a formal meeting to a house party. 

Fashion accessories are items used to complement the whole outfit. They 

include colourful range of bags and purses, ties, belts, shawls, scarves, 

handkerchiefs, suspenders, caps, hats, headgear, footwear, socks, fashion 

eyewear, hair accessories, jewelry and watches. Besides adding style and 

glamour to any apparel, they also perform a function, e.g. sun glasses, umbrellas 

etc. for protection from sun and rain. Handbags help store essential stuff while 

travelling or moving about, gloves keep hands protected and warm just like 

stockings; belts help pants stay fitted to the body while Watches help you see 

the time and be punctual and scarves have multiple uses like protecting your 

face from the dust. 

Accessories must have a practical and aesthetic need. Proportion and colour are 

important considerations. The feeling or look must be right to the theme, style 

of clothing and occasion used. 

Scarf 

A scarf is a long and a narrow piece of fabric, which is 

worn on the head or around the neck for warmth, 

fashion, and religious obligations. Square scarves are 

also available, which tied in different styles add 

elegance to the wearer. Scarves are made of silk, wool, 

cashmere, cotton, and man-made fibers and their edges 

are hand rolled, machine rolled, flat hemmed, or 

fringed. Scarf, is also known as a muffler, or neck-

wrap.  

 

Belts 

Belt is worn around the body usually on the waist area to 

support lower garments, such as trousers and skirts, and 

full garments, such as dresses. The function of a belt is to 

hold up the skirt or pant that one is wearing, provide fitting 

or worn to hide the waist joint of bodice and skirt. 

Although most people wear belts for their practical 

purposes, it helps to improve the overall personality of the 

wearer. It can also help simple garment look wonderful. It 

adds a finishing touch to oneôs attire as they blend with any 

formal or casual event. Belts can change the shape and 

proportion of the silhouette as belts tends to move the 



69 
 

XII ADD  
 

attention to the waistline. Womenôs waist and hip can be emphasized with the 

help of a belt. Different types of materials are used in making the belt. They 

include leather, fabric, synthetic, plastic and canvas. There are many different 

types of belts: (for pictures refer xi ADD instructional material) 

 

Jewelry 

Jewelry is an item of personal adornment, such as a necklace, ring, brooch or 

bracelet that is worn by a person to dress up and personalize an outfit. 

Sometimes it is worn to provide talismanic protection or as a signifier of 

belonging to a group. 

Costume jewelry is mass produced to provide consumers with a variety of 

jewelry to coordinate with each look in their wardrobes. It is trendier and 

utilizes metals that imitate gold and silver, as well as materials such as wood, 

plastics, leather, beads, glass, or clay.  Costume jewelry is often colourful and 

styles change seasonally in keeping with apparel design. 

Jewelry should be chosen according to the time and occasion at which it is 

worn, such as daytime and nightwear 

jewelry will be different from each 

other. The style and shape of the 

jewelry should match the figure type 

and draw attention to the perfect parts 

of the body. It should also be suitable 

to be worn with the outfit.  

Necklaces draw attention to the 

neckline and bust. While long 

necklaces are perfect for round faces 

as they add visual length to the neck, 

round necklaces flatter square and 

rectangular faces. Usually, necklaces 

ending below the collar bone suits 

most figure types. Long necklaces 

ending below the bust line should be 

avoided by women with heavy bust or protruding tummy. Chokers look nice on 

those with long necks and angular faces.  

 

Earrings attract attention to the face. Long earrings elongate the round face and 

make it look slimmer. Round styles and hoops are best for rectangular and 

square face cuts.                                                 

       

   

 

 

 



70 
 

XII ADD  
 

 

 

 

 

 

 

 

 

Wrist and finger ornamentation includes bracelets, 

bangles, and rings. These ornaments focus attention 

on the arms and hands. Plain bangles and bracelets 

can be worn with both western and Indian outfits.  

 

 

 

 

 

 

 

 

 

Watches can be worn with all types of outfits and therefore should be bought 

keeping your dressing style in mind. Broad dials go well with casual wear, 

while sleek dials are good choice with formal ensembles. Metal straps in a mix 

of gold and silver are perfect for formal occasions as they match the jewelry 

pieces. 

 

 

   

 

 

 

 

 

 

Headgear 

Headgear, headdress or headwear is the name given to any element of clothing, 

which is worn on oneôs head. Common headgear includes hats, caps, bonnets, 

hoods, headscarves, veils and hair accessories such as clips, head bands, 

clutches etc. 

Headgears are worn for a variety of reasons, such as protection from natural 

disturbances, to cover hair and keep them clean and tidy, for fashion, for 

religious purposes, social conventions, honour and belongingness to a group. 
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Hats 

Hats is a type of headgear that is more elaborate and larger than a cap. They are 

madein a variety of materials, such as fur, leather, straw, canvas etc. the various 

styles of hats are bucket hat, sun hat, trucker hat, beanie, etc. 

                
 

                                                    
 

Veils 

Veils are worn almost exclusively by women, which cover 

some part of the head or face. They wear sheer veils at the 

time of mourning or as a mask or for protection against the 

sun and wind. 

 

 

 

Tiara 

Tiara is a semicircular metal band embellished with jewels, 

which is worn around the head. 

 

 

 

Crown 

A crown is a headgear worn by a monarch as a symbol of legitimacy. The 

crown is made of gold and rare precious jewels.  

 

Hair Accessories 

Head accessories in the form of headbands, rubber bands, hairclips, clutches and 

many more are a popular headgear of the present times. They serve both a 

functional purpose of keeping the hair tied and in place plus play a significant 



72 
 

XII ADD  
 

role in beautifying and attracting attention to the hair-do. They are available in 

all imaginable colors and sizes. 
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Handbags 

A handbag, also called purse, is a handled medium-to-large bag that is often 

fashionably designed, often used by women, to hold personal items. The 

handbag must be both decorative to look and emphasize the look of the person 

carrying it (suitability to the figure and to the ensemble) and also be functional 

as it must hold necessities such as keys, wallet, cosmetics, mobile phone etc. 

conveniently.  

Handbag styles range from classic, constructed types to soft shapes. Materials 

such as leather, artificial leather, suede, velvet, jute, canvas, satin, silk, PVC, 

straw, nylon, denim etc. are used in their manufacture. The component parts of 

a bag may range as few as three or four parts or as many as thirty. It also has 

gussets, side panels that help in expansion of the bag, lining for quality, handles 

of different length and material and closures such as buckles, zipper, locks, 

clasp snaps or drawstrings. As a fashion accessory, bags can be categorized 

according to the silhouette, as well as the type of handle.              

Bags according to the silhouettes are:  

 

Baguette: a small, narrow, rectangular shape 

purse, resembling a French loaf of bread 

(baguette)  

 

 

 

 

 

Barrel : shaped like a barrel or closed 

tube, usually with shoulder-length 

straps  

 

 

 

Clutch: a handbag without handles with 

detachable chain strap, rectangular in shape, 

often an evening bag but used during the 

day as well. If similar to a letter, itôs called 

envelope.  
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Minaudiⱪre: a small rectangular evening bag, 

usually hard-bodied and often covered in 

beads or crystals, it is sometimes held inside a 

soft fabric bag that serves as a sleeve.  

 

 

Hobo: medium-size crescent-shaped bag with 

a top zipper and often a slouch or dip in the 

center.   

 

 

 

 

 

 

 

 

 

Kinodo: a handwoven handbag made from 

sisal with leather trimmings. It is indigenous 

to Kenya  

 

 

 

 

Satchel: a soft-sided case usually of leather, 

with or without a top carry handle, flat 

bottom; similar to vintage school bags.   

 

 

 

Tote: medium to large bag with two 

straps and an open top  

 

 

 

 

 

 

 Bucket bag: shaped like a bucket, medium-size 

or large, with shoulder straps and a drawstring 

closure, also known as Sac seau.  
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 Frame bag: quite rigid, rectangular shaped, 

similar to a money purse with a kissing closure.   

 

 

 

 

Drawstring bag: a purse that closes with 

a drawstring at the top, may have wrist- or 

shoulder-length straps, popular as an 

evening bag style  

 

 

Messenger bag: one long strap worn across the 

body, inspired by bags worn by messengers to 

deliver mail.  

 

 

 

 

Wristlet : a small handbag with a short 

carrying strap resembling a bracelet.   

 

 

 

 

 

 Backpack: a bag supported by the shoulders 

with double handles and lies across the back.  

 

  

 

 

 

 

 

 Flap bag: has a folding flap closure.  
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Bowling bag purse: a popular 1990s "retro" style for 

younger women, modelled after American bags used to carry 

bowling balls  

 

 

 

 

Doctor's bag: modelled after a Victorian era 

doctor's bag for making house calls, it has a 

flat bottomed with rounded sides, slightly 

elongated and with two large handles.   

 

 

 

Muff : a winter bag made of real or faux 

fur, wool or velvet that has zippered 

compartments and a slip opening for 

hands  

 

 

 

 

 

 

Pocketbook: small purse, rectangular 

shape  

 

 

 

Pouch: small bag such as a pocket, 

teabag, money bag, sporran (pouch 

worn with a kilt), etc. usually made of 

fabrics such as silk, satin, and velvet 

with embellishments, also suitable for 

formal occasions. Also known as Pompadour.  

 

Quilted bag: a small rectangular evening bag, 

with a topstitched pattern 

similar to a quilt. 
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Reticule: a bag available in various sizes made of 

string, net or mesh.  

 

 

 

 

 

 

 

 

Saddle purse: shaped like a horse saddle, 

may have equestrian motifs and hardware to 

emphasize the design, originally a bag hung 

over a saddle.  

 

 

 

 

 

 Shopper: rectangular, often in canvas, 

perfect for shopping.  

 

 

 

 

 

 

 

Trapezoid: shaped as a trapezoid, usually 

made of stiff material   

 

 

 

 

 

Bags according to the type of handle are: 

Tote: a medium to large bag with two 

straps and an open top 
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Cross-body: one long strap that crosses over 

the body, with the bag resting at the front by 

the waist 

 

 

 

 

 

 

 

 

 

Sling bag: one long, wide strap that crosses 

over the body, with the bag resting on the 

back  

 

 

 

 

 

Shoulder bag: any bag with shoulder-length straps 

 

Clutch: handle less 

 

Handbags that are designed for specific utilitarian needs include: 

Laptop purse: a medium to large bag that contains a 

padded interior compartment or sleeve for protecting a 

laptop computer 

 

 

 

 

 

 

 

Camera bag: for carrying photography equipment 

 

 

 

 

 

 


